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What the Hell is "Market-Orientation"
What the Hell Is ‘Market Oriented'?
File Format: PDF/Adobe Acrobat - View as HTML
What the Hell Is ‘Market Oriented'? by Benson
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The Fall and Rise of strategic planning
www.tamarackcommunity.ca/downloads/CCIl_downloads/fall_rise_Strat_plan.pdf

mxn,3 719 - 3 Y

Hardball: Five Killer strategies of Trouncing competition

Off With the Gloves: The Hardball Approach to Business: Knowledge@Wharton
http://knowledge.wharton.upenn.edu/article.cfm?articleid&eq;1094
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Blue Ocean Strategy
www.courtenayhr.com/images/Blue%200cean%20Strateqgy.pdf
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The art of standard wars

The art of standard wars

The art of standard wars. Carl Shapiro; Hal R Varian. California Management
Review; Winter 1999; 41, 2; ABI/INFORM Complete ...
www?2.sa.unibo.it/~andrea.lipparini/Seminari/Prof.%20Robert%20GRANT%20.../Mate
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Market Segmentation, Product Differentiation, and Marketing Strategy
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The lure of Global Branding
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First to market, first to fail
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