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Teaching Staff:
Dr. Jonathan Mirvis

Course/Module description:
This course utilizes the literature and theories of social entrepreneurship that are
pertinent for the enhancement Jewish education.

Course/Module aims:

The aim of the course is to enable the students to embark upon independent
research in the area of entrepreneurship in Jewish education. Student should gain a
grasp of the central issues and particularly the distinction between
entrepreneurship in Jewish education and the general field of social
entrepreneurship

Learning outcomes - On successful completion of this module, students should be
able to:

Students will understand which commercial paradigms of commercial
entrepreneurship are applicable to Jewish education and be able to apply them to
their particular area of interest.

In addition students will clearly comprehend the concept of theory of change" and
its importance for jewish education.

Attendance requirements(%):
80

Teaching arrangement and method of instruction: Frontal lectures. group discussion
and guest lectrers

Course/Module Content:

Innovation in Jewish Education
63728 - 77ovn

Dr Jonathan Mirvis
msmirvis@gmail.com

Tel: 02-588-1294

page2/9



Student Reception hours: Monday 1230-2 Room 407
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Date Topic Article

19.2.2014 Central Concepts 2-1

26.2.2014 Social Value 3

5.3.2014 Sources and strategies of innovation 6-4
12.3.2014 Blue Ocean Strategy 7-8

19.3.2014 Visiting Lecturer

26 .3.2014 Disruptive Innovarion 9

2.4.2014 Theory of Change and Distribution 11-10
30.4.2014 Visiting Lecturer

7.5..2014 Diffusion 12-13

14.5.2014 Investment in human capital 14-15
21.5.2014 Social enterprise 16-17

11.6.2014 Financial stability 18

18.6.2014 Is it possible to evaluate social impa 19

Required Reading:
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Grading Scheme:
Essay / Project / Final Assignment / Home Exam / Referat 90 %

Submission assignments during the semester: Exercises / Essays / Audits / Reports
/ Forum / Simulation / others 10 %

Additional information:

In the event that the classes are taught via Zoom, students will be required to
leave their cameras open as part of their participation requirement
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