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Course/Module description:

This course deal with the key concepts and of social entrepreneurship. While a
differentiation is made between this field and commercial entrepreneurship,
applicable paradigms from the latter are studied

Course/Module aims:

The goals are to enable the students to master the language and literature of
social entrepreneurship. Furthermore as practitioners in the field they should be
able to apply the principle to their endeavors

Learning outcomes - On successful completion of this module, students should be
able to:

Students should be able to to participate meaningfully in social entrepreneurial
startups

Attendance requirements(%):
80

Teaching arrangement and method of instruction: Interactive lectures
Guest lecturers

Course/Module Content:

GLOCAL
Entrepreneurship and Social Innovation

59525 -r"ywn

Dr Jonathan Mirvis
msmirvis@gmail.com

Tel: 02-588-1294
Student Reception hours: Monday 1230-2 Room 407

Course Requirements

page2/6



1. Active Participation
2. Reading of Articles’
3. Submission of Final assignment
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Required Reading:
Please see above

Additional Reading Material:
David Bornstein: How to Change the World
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Course/Module evaluation:

End of year written/oral examination 100 %
Presentation 0 %

Participation in Tutorials 0 %

Project work 0 %

Assignments 0 %

Reports 0 %

Research project 0 %

Quizzes 0 %

Other 0 %

Additional information:
Upon request
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