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People and organizations constantly strive to improve their creative performance.
But is it even possible? For many years creativity has been considered a "qgift" that
one is either born with or not. Recent approaches view creativity in a more
malleable manner. They are grounded in the assumption that the ability to be
creative can be facilitated and nurtured by teams and organizations. Creativity,
then, is a skill that can be acquired and improved by practice and can be applied on
demand. The course discusses three prominent elements that impact creativity --
the person, the process, and the culture - and argues that amplifying creativity in
organizations can be gained by considering the interactions between these three
factors.
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The course critically reviews and integrates recent approaches for amplifying
creativity in organizations. Combining lectures, class exercises and simulations, the
course offers students the opportunity to learn how to facilitate problem solving,
identify business opportunities, and to generate novel ideas. The course focuses on
marketing issues (product development and advertising).

NT'N7 "NIN

:0'72101 I'0' D'0ITIVO , NI OIUFZ 7V 1N1'0]

Have a broader and critical perception of the elements that impact creativity in
organizations.

To be able to implement course knowledge in generating novel ideas and in
analyzing and solving organizational problems.
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Students are expected to participate in at least 80% of the classes.

Lectures and class exercises. :011j71 NX1INN NO'Y
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Defining creativity in terms of personality, culture and process; creativity in
organizations; constructing creative tasks; The Creativity Templates approach
(systematic approach to increase creativity)

For more details see the course homepage on "mood|e"
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For more details see the course homepage on "moodl|e"
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For more details see the course homepage on "moodl|e"

: 19100 JI'¥1 22710 - 07N NIV
% 0 N5 7ya n1'Na/an31 050N [NAn
% 0nxNXYIN
% 0 nisnnwn
% 60 nTIAY NYan
% 30 n'727n nvan
% 0 nin"IT nvan
% 0 1j7nn V7'M
% 0 n1na
% 10 NN

:niNyn/ 9on yT1n

The additional 10% of the final grade would be dedicated to class exercises. Most
classes would include an exercise in which the students would work individually or
in dyads. The exercises are designed to allow practicing and experiencing the
course material. The exercises would not be graded but need to be hand in.
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