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This course is design to: a) providing students with a panoramic overview of

some of the most leading strategies and practices in international marketing, and b)
lead them to, in a comparative manner, investigate the application of those
strategies and practices to both the Israeli and Canadian reality.
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1.Develop skill and knowledge to understand, interpret, and analyze modern
international marketing strategies and practices;

2.Build a strong foundation for critical thinking in the area of international
marketing;

3.Investigate and report on leading international marketing issues, practices, and
ideas.

4.Analyze current international trends and developments, similarities and

differences, and convergences and divergences among trade systems - as related
to cultural, political, religious, social, economic, and global variables and influences.

5.All of the above objectives will be accomplished by comparing the Israeli with the
Canadian international marketing environment.
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1.Develop skill and knowledge to understand, interpret, and analyze modern
international marketing strategies and practices;
2.Build a strong foundation for critical thinking in the area of international
marketing;
3.Investigate and report on leading international marketing issues, practices, and
ideas.
4.Analyze current international trends and developments, similarities and
differences, and convergences and divergences among trade systems - as related
to cultural, political, religious, social, economic, and global variables and influences.
5.All of the above objectives will be accomplished by comparing the Israeli with the
Canadian international marketing environment.
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The course material will be covered mostly through discussions of the readings,
student participation and input, students interactions with Canadian and Israeli
executives, group presentations, mock debates, various exercises, case analyses
and films. The readings represent past and present work in international marketing
and related disciplines.
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These will be assigned and distributed as the course progresses.
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