D'7¥/17'2 NNAYN n0'0IANIND
DI27'0

50129 - yinowin nain
10-09-2023 jnnX [1>TY 1IXN

2 _N"ayn n0'0122IX2 NIDI NniT73

2212 XN

NININ'YVI NIYi7N L0717 7V N'XINNY N'AT7XN NT'N'N

0 07N NN TIN77 |N'2 N2 IXIN2 NAYXNIN NIYD

'¥ 200N0 :100N0

nnay axXiinn NSy

n'osixn 11 L0ISN;7

n7onx [y 1T :(131) 07N 7V '¥INX NN

eran.amsalem@mail.huji.ac.il :017n 7y '¥1nxn nuNn 7v 7" NIT

Dira IX¥ 5408 171n ,13:00-12:00 ,'w'7v DI ;01170 121 7V 1717 NIVY

L0770 NN

Wl
THE}


mailto:eran.amsalem@mail.huji.ac.il

o7onx W 'T

(070N 7VW 1772 1NN

NIN7'0'719 ,IX1N NI2INY N'IN0NA 112N :YIOY7 X' 027 NIY7ZN 27002 N2 110N
7'V9 [91X2 D701V 071> - NN 12T7 1227 NNRIYN NX NII9A7 XY 7/7120 ,n7 VANV N1Iyny
01172 .YI1DV N7V [12AN] VYYD, 7NN 17NNAN DINN NX 1710 A7 07 VIO 1I¥XNXN2
7V DNIANINAI DANITAY O'NIN 17'X2 |N221 D2IWN 1227121 '02'A 7Y VIIDWN )'70N DX [MOXN]
NIY[ZNT7 N9'wNN NXXIND NINYN D'WIN

.01;7n NiNon

n7'1n7 XN
:0D'72/0N I'N' D'0ITIVO , NI D17 7V 1NI'02
.'0a'n 7> 7y yidwin P7nn nxX NNz .1
V1DV NIyown 7v 02IY 0210 "2 NIvin7 .2
.VI11Dwin )'70Nn NX D''20N00 0Y7D00 010NN D'7TINN DX IXN7 .3
VI1DWN N7y NIYXNAX2 0D "N NPY[7X02'X1 0'AXN ,07010 NN17 .4

(%) nin>11 nivT
80%

7RV 7Y N1yni NINAAITA [I'T ,AXXINND 207 UY'W7 V191 YAy 'Tn .01/;73 AXIINN NO'Y

;01172 D'TIN'Z70 N'ON / D'XYI1 NN
V110w A1 NN :NI2N

ATTNA DT 1127 ,NTAN ATV
NNRNINNIATAY 2 W70

nTAy j71in

VI1D¥ NIMIXT

7NN 11MOXA YD 0'X2INN 0NN
71010 179NN (VIIDY 0'N1IAN DA

TV'N '7:'),7 nUoONND VIOV 0'X¥1110 0'N11A

2/4



VI1DW7 nimainn

:NXN'77 121N N0INn
Perloff, R. M. (2020). The dynamics of persuasion: Communication and attitudes in
the 21st century (7th ed). London: Routledge.

(9011 NN'77 1IN

:NI2N
Druckman, J. N. (2022). A framework for the study of persuasion. Annual Review of
Political Science, 25, 65-88.

:nTny
Tourangeau, R., & Galessic, M. 2013. Conceptions of attitudes and opinions. In W.
Donsbach, & M. W. Traugott (Eds.), The Sage handbook of public opinion research,
pp. 141-154. London: Sage.

:NIANINAI NTAY 2 W70
Ajzen, I. & Fishbein, M. (2005). The influence of attitudes on behavior. In D.
Albarracin, B. T. Johnson, & M. P. Zanna (Eds.), The handbook of attitudes (pp.
173-221). Hillsdale, NJ: Erlbaum.

:NTNY 71N
Krosnick, J. A., & Petty, R. E. (1995). Attitude strength: An overview. In R. E. Petty &
J. A. Krosnick (Eds.), Attitude strength: Antecedents and consequences (pp. 1-24).
Hillsdale, NJ: Erlbaum.

Luttrell, A., & Sawicki, V. (2020). Attitude strength: Distinguishing predictors versus
defining features. Social and Personality Psychology Compass, 14(8), e12555.

(VIIDY NIMINN
Druckman, J. N., & McGrath, M. C. (2019). The evidence for motivated reasoning in
climate change preference formation. Nature Climate Change, 9(2), 111-119.

Lau, R. R. (2020). Classic models of persuasion. In E. Suhay, B. Grofman, & A. H.
Trechsel (Eds.), The Oxford handbook of electoral persuasion (pp. 29-42). New York:
Oxford University Press.

27NN 11moNN
Hovland, C. I., & Weiss, W. (1951). The influence of source credibility on
communication effectiveness. Public Opinion Quarterly, 15(4), 635-650.

:201nN 119NN
Bilandzic, H., & Busselle, R. W. (2013). Narrative persuasion. In J. P. Dillard & L.
Shen (Eds.), The Sage handbook of persuasion: Developments in theory and
practice (pp. 200-219). Thousand Oaks, CA: Sage.

3/4



O’Keefe, D. J. (1999). How to handle opposing arguments in persuasive messages: A
meta-analytic review of the effects of one-sided and two-sided messages. Annals of
the International Communication Association, 22(1), 209-249.

JTVIN 707 179NN
Cacioppo, J. T., & Petty, R. E. (1982). The need for cognition. Journal of Personality
and Social Psychology, 42(1), 116-131.

:VIDV7 NITANN

Compton, J. (2013). Inoculation theory. In J. P. Dillard & L. Shen (Eds.), The
handbook of persuasion: Developments in theory and practice (pp. 220-236).
Thousand Oaks, CA: Sage.

: 19100 [I'¥1 '2'2IN
% 70 0191/ N2 |nan/ DI>'0 N701 /102 07115 / NNP>0N ATIAY NYAN
NN A'X7i'o / 01 / niniT/ 07721 / niTiay / 0'7'270 1100107 1771102 Nwan ni7on
30 %

:niyn/ 9on yT1n
7v1 (jrxnn 30%) 20000 )77N2 NINX7 12N NI70A VI7Y NN 7Y 002N’ 01171 [I'Xi
.(70%) 19102 nn>on NTIAY

414


http://www.tcpdf.org

