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Dr. Jonathan Mirvis

Course/Module description:

An assumption of the course is that social entrepreneurship is crucial for the
advancement of social goals .
The corse deals with the development of initiatives with the use of commercial
paradigms with a focus on the unique aspects of the social arena

Course/Module aims:
1 in depth knowledge of the latest research in the area
2 . Knowledge of commercial models which are relevant to the social sector

Learning outcomes - On successful completion of this module, students should be
able to:

Students will have an in-depth understanding of the theories and paradigms which
underlie social entrepreneurship.

In additional they will be able to evaluate social initiatives from multiple
perspectives

Attendance requirements(%):
80%

Teaching arrangement and method of instruction: Interactive lectures and
Guest lecturers who will present case studies

Course/Module Content:
Social Entrepreneurship
03660 -n"ywn

Dr Jonathan Mirvis
msmirvis@gmail.com

Tel: 02-588-1294
Student Reception hours: Monday 1230-2 Room 407

Course Requirements
1. Active Participation
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2. Reading of Articles’
3. Submission of Final assignment
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Additional Reading Material:

Course/Module evaluation:

End of year written/oral examination 90 %
Presentation 0 %

Participation in Tutorials 10 %

Project work 0 %

Assignments 0 %

Reports 0 %
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Research project 0 %
Quizzes 0 %
Other 0 %

Additional information:
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