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Course Requirements

Attendance and active participation
Reading of Articles
Final assignment

List of Articles:
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Mirvis, J. (2022). The Diverse Definitions of Social Entrepreneurship: The Underlying
Issues. International Journal of Science Engineering and Management. Volume 9,
Issue 10m
https://www.technoarete.org/common_abstract/pdf/I|[SEM/v9/i10/Ext_01983.pdf
Dees, J.G., (1998). The Meaning of “Social Entrepreneurship". https://centers.fuqua.
duke.edu/case/wp-content/uploads/sites/7/2015/03/Article_Dees MeaningofSocialEn
trepreneurship 2001.
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Mirvis, J. (2016). “How Do we Define Educational Success?,” It's Our Challenge: A
Social Entrepreneurship Approach to Jewish Education. Oxford & Shrewbury:
YouCaxton. Ch. Four, pp. 49-68.

Young, R. (2006). “For What It is Worth: Social Value and the Future of Social
Entrepreneurship”. In A. Nicholls (Ed.). Social Entrepreneurship: New Models of
Sustainable Social Change. Oxford: Oxford University Press, pp. 56-73.
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Bradach, D. “Going to Scale: The Challenge of Replicating Social Programs”.

Stanford Social Innovation Review, Spring 2003 pp. 19-25
http://www.ssireview.org/images/articles/2003SP_feature_bradach.pdf.

Mirvis, J. (2016). “Maximizing the Possibility of Success,” It's Our Challenge: A
Social Entrepreneurship Approach to Jewish Education. Oxford & Shrewbury:
YouCaxton. Ch. 5, pp. 69-85.
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Nobel, C. (2011, February 15). Clay Christensen’s Milkshake Marketing. Harvard
-Business School Working Knowledge. Free acces: http://hbswk.hbs.edu/item/clay
christensens-milkshake-marketing
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Christensen, C. M., and Overdorf, M. (2001). “Meeting the Challenge of Disruptive
Change”. Harvard Business Review on Innovation. USA: Harvard Business School
Publishing Corporation, pp.103-129.
http://www.zurichna.com/internet/zna/SiteCollectionDocuments/en/media/FINAL%20
HBR%20Meeting%20Challenge%200f%20Disruptive%20Change.pdf
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Kim, C., & Mauborgne, R. (2001). “Creating New Market Space”. Harvard Business
Review on Innovation. USA: Harvard Business School Publishing Corporation, pp.
1-30.

https://www.unifr.ch/management/assets/files/courses/hsl1l svc/Kim%20&%20Maub
orgne%201999.pdf
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Brown, T.& Wyatt, J. (2010, Winter). Design Thinking for Social Innovation. Social
Innovations Review, 30-35. Free access:
http://ssir.org/images/articles/2010WI|_Features_WyattBrown_New.pdf
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Mirvis, J. (2016). “Bridging,” It's Our Challenge: A Social Entrepreneurship Approach
to Jewish Education. Oxford & Shrewbury: YouCaxton. Ch. 10, pp. 171-191
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Mirvis, J. (2016). “Design of platforms,” It's Our Challenge: A Social
Entrepreneurship Approach to Jewish Education. Oxford & Shrewbury: YouCaxton.
Ch. 11, pp. 193-216.
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Mirvis, J. (2016). “Changing Rules,” It's Our Challenge: A Social Entrepreneurship
Approach to Jewish Education. Oxford & Shrewbury: YouCaxton. Ch. 12, pp. 217-240
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Grossman, A., Kasturi Rangan, V. (2000). “Managing Multisite Nonprofits”. Harvard
Business School Social Enterprise Series, No. 8, pp. 321-337. Published Online: 14
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Jul 2003 DOI: 10.1002/nml.11306.
http://www.socialimpactexchange.org/sites/www.socialimpactexchange.org/files/Ma
naging MultiSite_Nonprofits_0.pdf
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15. Villis U, Yunus M, Strack R, Bruysten S. (2013) The Power of Social Business. The
Boston Consulting Group
https://staticl.squarespace.com/static/5c2cc95ccc8fed340f66a526/t/5c2f7d490ebb
e850e45b8266/1546616141032/The+Power+of+Social+Business.pdf

16.. ,Dees, |.G. “Enterprising Nonprofits”. Harvard Business review on Nonprofits.
Boston: Harvard Business School Publishing, 1999, pp. 135-166.
http://www.uic.edu/sph/phtpg/Content/Reading%20Room/Articles/Dees%20Enterpris
ing%20Nonprofits.pdf
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Bornstein, 2004

Bornstein D.

How to change the world: Social entrepreneurship and the power of ideas
Oxford University Press (2004)
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