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Teaching Staff: 
  Dr. Jonathan Mirvis 

  
Course/Module description: 
  In this course students will be introduced to the key concepts, theories and
paradigms of social entrepreneurship with a specific application to education 
 
 

 
Course/Module aims: 
  he aims of the course are to enable the students to be well versed in the literature
and research of social entrepreneurship and particularly those aspects which
pertain to Education. Hopefully the approached studied will be applicable in the field
as well 
 
 

 
Learning outcomes - On successful completion of this module, students should be
able to: 
  Students will acquire insights and familiarity with the literature of social
entrepreneurship and be able to apply the theories and paradigms to education 
 
 

 
Attendance requirements(%): 
  80% 

 
Teaching arrangement and method of instruction: Lectures and guest lectures 

  
Course/Module Content: 
  
Strategic Approaches in Entrepreneurship and Innovation 
 
Course 34590 
 
 
Dr Jonathan Mirvis 
msmirvis@gmail.com 
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Tel: 02-588-1294 
 
 
 
Course Requirements 
a. Active Participation in the course 
b. Reading of Articles 
c. Final Assignment 
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Required Reading: 
 Please see above 
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 Additional Reading Material: 
  Will be given in the duration of the course 

  
   Course/Module evaluation:   
  End of year written/oral examination 100 %
  Presentation 0 %
  Participation in Tutorials 0 %
  Project work 0 %
  Assignments 0 %
  Reports 0 %
  Research project 0 %
  Quizzes 0 %
  Other 0 %  

  
Additional information: 
  In the event that the classes are taught via Zoom, students will be required to
leave their cameras open as part of their participation requirement 
-- 
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