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This course explores the relationship between Israeli society and the media (e.g
newspapers, radio, television, the internet and social network platforms). We will
-ask such questions as: What has been the role of media in the task of nation
building and the creation of a national culture and identity? How have media
responded to a context of continual violent conflict, including wars, terrorism and
-military emergencies, and to what extent have they been censored or self
censored? How have they been influenced and how have they contributed to social
integration and multiculturalism in the context of continual immigration and
religious and ethnic differences? How have media affected the collective memory of
Israelis? And have Israeli media become agents of commercialization and
Americanization or are they bastions of home-grown creativity?
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The course combines a range of textual, sociological and cultural approaches and
theories in order to explore the links between Israelli society and the media.
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To explain the major theories, histories and topics in research on media,
particularly in the context of Israeli politics, culture and society.

To achieve a high level of competence in conceptualizing the communicative,
social, political and cultural connections between media and Israeli society.

To produce in-depth critical readings of advanced theoretical writings and research
in the field.
To compare and contrast relevant thinkers and schools of thought and to interpret
and evaluate their points of similarity and difference.
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1. Introduction - Narratives of Media History
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2. Media and Modern Societies: General Overviews

3-4. Media and Nationhood

5. Politics and Israeli Media 1: Consensus, Censorship, Professional Norms

6. Politics and Israeli Media 2: Democracy and the Public Sphere

7-8. Politics and Israeli Media 3: Coverage and Discussion of the Arab-Israeli
Conflict

9. Multiculturalism, Immigration, and Centre-Periphery Relations

10-11. Media, Social Values and Collective Memory

12-13. Globalization, Popular Culture and Israeli Identity
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Attendance and participation in discussions
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